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APPLICATION & CONTRACT FOR EXHIBIT SPACE
The Northeast Hardscape Expo at the Mohegan Sun is a trade exposition designed to provide a showcase for goods and servic-
es either specifically designed for, or customarily used by hardscape and landscape professionals. As such, the aesthetic and
other standards governing the Show must be uniform and of a high level. To that end, the New England Concrete Manufacturers
Association, its authorized representative and assignees (hereinafter referred as “Show Management”) reserve the right to refuse
display space to, and to close the exhibit of, anyone whose products, displays, or conduct are not, in the opinion of Show Man-
agement, compatible with the general character and objectives of the Show. By submitting an Application, applicant agrees
to be governed by the decisions and directions of Show Management, relative to the character and conduct of the exposition.

Exhibitor is not permitted to secure more than one indoor exhibiting space per company. Exhibitor agrees to pre-
pare an exhibit of its products, as described below, which shall be directly pertinent to the hardscape landscape industry. Space will
not be assigned until deposit is received. Exhibit space must be paid in full before any Exhibitor is permitted to install their display.

1. Exhibitor Information 2. Choose Your Product Category
(Select top 3 only)
Exhibiting Company Name Billing Company Name (if different) O Access Covers O Edging/Accessories CIMulch/Soil
O Asphalt I Education [ Outdoor Heating
[ Blades I Equipment [ Plants/Sod
Pre-Show Contact Pre-Show Contact Phone Number [ Business Svc/Equip  OFinancial Services  CIPools/Accessories
O Clay Brick O Fire Pits/Kitchens/ O Porcelain/Ceramic
- Fireplaces L
O Communication Gazebo/S O Retaining Walls
Pre- Show Contact Email Address Onsite Contact & Cell Phone Number 01 Comms/Radios/GPs T G32800ISUUCUIES 1 e pjerg/Sandy
O Concrete Paver OCrills Coatings/Cleaners
O Manufacturer OInsurance Elgpg(\jﬂl/&emovall
- Concrete/Cement/ igati
Billing Address Mortar Supplies Dlrmigation O Stone
[ Dealer O Lighting/Sound O Survey/Laser Equip.
[ Decking [ Manufactured Stone [ Tools
O Drains I Mowers/Equipment [ Trucks/Accessories

3. Booth Rentals

EXHIBIT SPACE RATES PREFERRED BOOTH # (‘S)
(Booths are sold in increments of 100sq. ft. only)
Up to 399 sq. ft. . . . $18.50 per sq. ft.

g q ber=a $  PERSQ.FT.x___ SQFT =%
400-799sq. ft. . . . $15.50 per sq. ft.
800 (+)sq. ft. . .. $13.50 per sq. ft. CORNERS @ $100 EACH =9
Corner Charges . . . $100 per corner

TOTAL BOOTH RENTAL = $§

*NECMA Members receive a 5% discount off the total
booth rental fee.

4. Deposit / Payment Schedule The amount of your deposit must be in accordance with the payment schedule
outlined below. Applications received without the appropriate deposit will not be processed nor will space be assigned. All Exhibit
space payments shall be in U.S. dollars, through a U.S. bank, or international money draft. Cancellation of this contract will be
accepted only at the sole discretion of the Management. Upon such acceptance, Management shall have the right to retain as
liquidated damages and not as a penalty all amounts then paid by and due from Exhibitor up to the time of cancellation.

CONTRACTED PAYMENT SCHEDULE:  50% OF TOTAL BOOTH COST DUE UPON RECEIPT
100% OF TOTAL BOOTH COST DUE BEFORE JANUARY 10, 2026

Exhibitor agrees to pay the sum of $ for display in Booth Number # of sq. ft. as
shown on the official floor plan or modification thereof. Exhibitor agrees to the above mentioned payment schedule.

Please mail check payment to: NECMA, P.O. Box 1131, Webster, MA 01570 OfficeUseOnly
Make all booth payments in U.S. funds to: NECMA

I, Exhibitor named above, agree to abide by the provisions set forth under the Terms & Conditions and Code of Conduct
governing the Northeast Hardscape Expo, all of which constitute a part of the Exhibitor Contract.

Authorized Signature Date
Name (Please Print) Title

Date Returned:
Deposit Received:
Booth #:

Accepted by (Initial):




Northeast Hardscape Expo Terms & Conditions and Code of Conduct

1. Conditions of Acceptance. It is agreed that the conditions, Rules and Regulations printed below and in the Exhibitor Manual, are made a part hereof as though fully
incorporated herein, and that the said Exhibitor agrees to be bound by each and every one thereof. It should be understood that Show Management's primary concern and objec-
tive is to provide an exposition which best serves the needs of its exhibitors and attendees. Therefore, all decisions concerning categories of Exhibitors, allocation of Show space
among such categories, the nature and mix of Exhibitors and the acceptance or non-acceptance of any application are within the sole discretion of Show Management. It should
be understood that no person or entity has any continuing right to be an exhibitor at any future Shows presented by Show Management whether by reason of the fact such person
or entity was an Exhibitor at any prior Show or otherwise. Show Management reserves the right to define and determine previous Exhibitor status, Exhibitor qualification, and
other categorizations based solely upon its own policies and considerations.

2. Space and Assignment. Applicant’s right to space and continued use of space during the Show is a right governed solely by the provisions hereof and is not a lease or
tenancy, nor shall it be construed as such. Whenever possible, space assignments will be made by Show Management with due regard to preferences requested by the
Exhibitor. Show Management will make reasonable efforts to separate Exhibitors of like product, but no assurance can be given as to such separation. SHOW MANAGEMENT
RESERVES THE RIGHT, IN ITS SOLE DISCRETION, TO MAKE FINAL DETERMINATION OF ALL SPACE ASSIGNMENTS AND TO CHANGE ASSIGNMENTS AT ANY TIME.

3. Payment and Cancellation Policy. 50% of the total booth cost is due upon completion and receipt of the Application & Contract for Exhibit Space. Applications received
without the appropriate deposit, will not be processed nor will space be assigned. Final payment is due no later than January 10, 2026. Cancellation of this contract will be ac-
cepted only at the sole discretion of Show Management. Upon such acceptance, Show Management shall have the right to retain as liquidated damages, and not as a penalty, all
amounts then paid by and due from Exhibitor up to the time of cancellation.

4. Code of Conduct. Exhibitors shall adhere to the Northeast Hardscape Expo code of conduct which include, but are not limited to a) No soliciting of attendees shall be permit-
ted in the aisles or in other exhibitors’ booths. Exhibitors must stay within the confines of their contracted booth space; b) No distributing or displaying of bags or lanyards outside
of your contracted booth space; ¢) No distributing or displaying of product, literature, coupons, stickers, or any other promotional material of any kind outside of your contracted
booth or sponsorship space; d) No promotion of company, brand or products through individuals or activations featuring company branding or mascots outside of your contracted
booth or sponsorship space; €) No other onsite marketing or promotion of company, brand or products outside of the contracted booth or sponsorship space; f) Exhibitor’s sound
level shall not be disruptive and/or interfere with the ability of any and all adjacent exhibitors and exhibit areas to exhibit. Use of sound systems should be directed into the Exhibi-
tor’s booth space or vertically. Any Exhibitor in violation will receive one warning notice to correct the issue. If violations continue, Exhibitors electric will be cut, and not refunds
provided; g) Exhibitors will not be permitted to dismantle their exhibits or do any packing prior to Show close, doing so is a fire and safety code violation and any exhibitor found
breaking down early will not be permitted to exhibit again the following year; h) Exhibitors will receive a maximum of 5 vendor badges per 100 sq.ft. of space. No more than 5
exhibitor personnel will be permitted to occupy Exhibiting companies booth space that measures 10’ x 10'.

5. Use of Space. No Exhibitor shall assign or share the space allocated with another firm, person, or entity. Exhibitors are not permitted to feature names or advertisements

of non-exhibiting firms, distributors, or agents in Exhibitor’s display, except parent or subsidiary companies. Exhibitor must display only goods manufactured or marketed by it

in the regular course of its business. Should an article of a non-exhibiting firm be required for operation or demonstration in an Exhibitor’s display, identification of such article
shall be limited to the usual and regular nameplate, imprint or trademark under which same is sold and used in the general course of business. Show Management makes no
claim as to the Show’s suitability for, or fitness for, a particular purpose of the Exhibitor, and the Exhibitor expressly agrees that the expectations and responsibility for benefit

are solely its own. It is conceivable that, during the Show, circumstances may arise that substantially handicap the operation of or prevent the occupancy of particular exhibit
space. If such circumstances are under Show Management'’s direct control and are not addressed specifically or generally in these rules and regulations, or in materials provided
by Show Management to Exhibitors, Show Management, by its determination, may provide remedy to the Exhibitor by terminating this contract. Exhibitor’s sole and exclusive
remedy shall be a refund of all charges for space paid by the Exhibitor to Show Management, prorated for the number of days the exhibit was operated. The Exhibitor expressly
agrees that Show Management shall not be held liable for fees, costs, losses or expenses beyond those paid directly to Show Management, or for any consequential damages.

6. Size and Arrangement of Exhibits. All booths are approximately 10’ x 10" unless otherwise indicated on the exhibit space floor plan. Exhibit space will be allocated in units
indicated on the exhibit space floor plan. Standard booths are uniformly constructed with 8’ high drape-type back wall (drape panels, flame-retardant treated), and 3" high drape
sides, supported by aluminum pipe and stanchions.

7. Installation and Removal. Show Management reserves the right to fix the time for installation of each exhibit prior to the Show opening and for removal after the conclusion of
the Show. Installation of exhibits must be completed by 5:00 p.m., Tuesday, March 17, 2026. Any space not visibly claimed and occupied by this time, may be reassigned without
refund. Exhibits must remain intact for the entire Show and are not to be dismantled prior to the Show closing at 2:00 p.m., Thursday, March 19, 2026. Exhibits must be removed
no later than 11:59 p.m., Thursday, March 19, 2026. Show Management is hereby authorized to remove, at Exhibitor’'s expense, and without liability for loss or damage, any mate-
rial occupying exhibit space after this time.

8. Operation of Exhibits. Show Management reserves the right to restrict the operation of, or remove completely, any exhibit, which in its opinion, detracts from the general
character of the Show as a whole. This includes, but is not limited to, exhibits which, because of amplified sound, noise, lights, method of operation, display of unsuitable or
offensive material, smoke, odor or disruptive personnel, are determined by Show Management to be objectionable to the successful conduct of neighboring exhibits. Exhibitors
may not use live or recorded music unless prior written consent of Show Management has been obtained. Such Exhibitors will be responsible for all applicable licenses, fees and
costs of such music. Exhibits must cease operation, demonstration, or distribution of samples of any kind whenever such action blocks the aisles or in any way handicaps nearby
Exhibitors. All promotional activities as defined by Show Management must be confined to the limits of the Exhibitor’s assigned space. Distribution of circulars may be made only
within the space assigned to the Exhibitor presenting such materials. No advertising material, slogans, logos, whether in print or on clothing, vehicles. etc., or promotion of any
kind is permitted outside the confines of the Exhibitor’s assigned space. The distribution or display of promotional or advertising material in any form, which in the opinion of Show
Management, tends to detract from the professional purposes of the Show, is not permitted. Any advertising, promotion, or other scheme that might be construed as a lottery is
prohibited. Cash transactions and/or sales of merchandise or product for delivery on the exhibit floor are prohibited, writing and/or taking sales orders is permitted. Promotion of
any venue or event whose schedule conflicts with the operating hours of the Show is prohibited without the prior written consent of Show Management. It may be necessary for
the conduct of other exhibits or Show operations to access utility connections in Exhibitor’s booth. Exhibitor expressly agrees to permit such access, which may include placing

of piping, cable, conduit, ramping, etc. within the Exhibitor’s booth. Exhibitor must have a booth representative present in the exhibit booth and exhibit must be fully operational

at all times the Show is open. Booth representatives, including models or demonstrators, must be properly and modestly clothed. Shopping bags of reasonable size, in reason-
able quantity, may be distributed, provided such distribution does not pose a security hazard as determined by Show Management. Except for marine animals suitable for human
consumption, no live animals or insects are permitted. With regards to ADA (Americans With Disabilities Act), the Exhibitor agrees to take those steps necessary to ensure no in-
dividual with a disability is excluded, denied services, segregated, or otherwise treated differently than any other individuals because of the absence of auxiliary aids and services,
unless the Exhibitor can demonstrate that taking those steps would fundamentally alter the nature of the goods, services, facilities, privileges, advantages, or accommodations
being offered or would result in an undue burden. i.e., significant difficulty or expense.



9. Exhibits and Public Policy. Each Exhibitor is charged with the responsibility for knowledge of, and shall comply in all respects with, all applicable laws, ordinances, and
regulations while participating in the Show. Compliance with such laws is mandatory for all Exhibitors and the sole responsibility is that of the Exhibitor. Show Management and
service contractors have no responsibility for any Exhibitor’s compliance. All Exhibits must conform to the rules and regulations of the Fire Department having local jurisdiction.
All drapery, carpet, cloth, paper banners, and other decorative effects must be flame-retardant treated. All electrical appliances must be UL-approved. All equipment and effects
must meet applicable safety standards. Unless otherwise authorized by specific individual permit from the Fire Department with local jurisdiction, use of fuels other than electricity
is strictly prohibited. More detailed Fire Department requirements will be included in the Exhibitor’s Manual. Neon lighting and glass effects must be shielded or arranged so as

to prevent breakage. Photography of exhibits is permitted unless otherwise specified by the Exhibitor whose booth you wish to photograph. For their own safety, children under
sixteen years of age will not be admitted in the exhibit halls during the move-in and move-out of the Show. In the event of conflict between these rules and regulations with re-
quirements of authorized agencies or the Convention Center, requirements of the latter supersede this agreement. Exhibitors desiring to distribute food and/or beverage as part of
their Exhibit must receive written permission from Show Management prior to such distribution. Food and/or beverage products for distribution must be portioned as sample sizes
and must conform to the rules and regulations of the Health Department having local jurisdiction.

10. Storage of Packing Crates and Materials. Exhibitors will not be permitted to store packing crates or materials in its booth during the Show. It is the Exhibitor’s responsibility
to remove such materials from the exhibit or make the necessary arrangements with the Show’s Official Drayage Contractor. Removal and return of crates shall be at the expense
of the Exhibitor.

11. Liability and Insurance. The Exhibitor is responsible for the custody and control of its property while in transit to and from the exhibit hall and while it is in the area of the
exhibit hall. Neither Show Management, its service contractors, the Convention Center, nor any of its officers, staff members, or directors of any of the same are responsible for
the safety of the property of Exhibitor from theft, damage by fire, accident, vandalism, or other causes, and Exhibitor expressly waives and releases any claims or demands it may
have against any of them by reason of any damage to, or loss of, any property of the Exhibitor, except to the extent such damage, loss, or costs incidental thereto are caused by
or result from the negligence or intentional acts or omissions of the Show Management, its service contractors, the Convention Center, its officers, staff members, directors, or
volunteers. The Exhibitor agrees to defend and hold harmless Show Management, its service contractors, the Convention Center, and the officers, staff members, and directors of
all of the same from any and all liabilities, claims loss, cost or expense, including court costs and attorney’s fees arising by reason of any damage or injury, including death, which
may arise from the operation of, or in connection with its exhibit, except to the extent such damage, loss, or costs incidental thereto are caused by or result from the negligence or
intentional acts or omissions of the Show Management, its service contractors, the Convention Center, its officers, staff members, directors, or volunteers. Exhibitor shall obtain
and maintain during the period of the Show, one million dollars ($1,000,000.00) per occurrence and two million dollars ($2,000,000) aggregate general liability insurance. Show
Management requires proof of insurance. The Exhibitor agrees to defend and hold harmless Show Management from all liabilities, claims, or expense for any trademark, copy-
right, or patent infringement arising out of the operation or promotion of its exhibit, except to the extent such damage, loss, or costs incidental thereto are caused by or result from
the negligence or intentional acts or omissions of the Show Management, its service contractors, the Convention Center, its officers, staff members, directors, or volunteers. The
Exhibitor, its agents and/or contractors, shall not injure or deface any property of the building, the booths or the equipment of service contractors or other Exhibitors. When such
damage occurs, the Exhibitor is liable to the owner of the property so damaged. It is recommended, but not required, that Exhibitor also obtain complete broad form insurance
coverage, including extraterritorial coverage, at its own expense, covering its liability for property loss or damage.

12. Union Jurisdiction. Exhibitor is required to comply with all contracts in effect between service contractors, the Convention Center, Show Management, and the labor organi-
zations involved. Any Exhibitor requiring the use of labor services in assembling and dismantling of its exhibit will not be permitted to use employees of firms other than its own or
of the Official Contractor. More detailed labor requirements will be detailed in the Exhibitor Manual. Any Exhibitor utilizing service contractors, to install and dismantle, other than
the Show’s Official Contractor must notify Show Management in writing thirty (30) days prior to move-in, and include the name and address of the contractor, name of supervisor
to be in attendance, a certificate of liability, workers’ compensation and property damage insurance proper licenses, and a statement of agreement that contractor will comply with
all rules and regulations of the Show.

13. Events of Exhibitor Default, Remedies, and/or Cancellation. Any Failure of an Exhibitor to make any payment when due hereunder and any failure to comply with any
other provision hereof is an Event of Default. Upon the occurrence of an Event of Default, Show Management shall have the right to reassign the Exhibitor’s booth, including

the right to take possession of such space and to reallocate it to another Exhibitor. Inasmuch as damages upon the occurrence of an Event of Default are extremely difficult or
impracticable to calculate, the parties agree that Show Management shall be entitled to retain as liquidated damages, and not as penalty, all sums paid by Exhibitor to Show
Management. Such liquidated damages shall be in lieu of any other remedy available to Show Management; provided however, that the foregoing liquidated damages provision
shall be inapplicable to any Event of Default occurring under section 11 above. Show Management may resort to any remedy available to it at law or in equity with respect to any
Event of Default occurring under section 11 above.

14. Cancellation and Rescheduling of Show. 1. If the Show is not held and/or does not commence for any reason, the Contract shall be deemed terminated as of the date
Management notifies Exhibitor that the Show will not be held, and the event of any such termination, as Exhibitor’s sole remedy, Management shall pay to Exhibitor an amount
equal to all of the fees paid by Exhibitor to Management for the rental of the exhibit space, less Exhibitor’s pro rata portion of Management’s costs and expenses actually incurred
in connection with the Show, as determined by Management in its sole discretion. 2. If the Show commences but the show does not run through March 19, 2026 for any reason,
the Contract shall be deemed terminated as of the last day the Show is held and, in the event of any such termination, as Exhibitor’s sole remedy, Management shall pay to
Exhibitor an amount equal to a pro rata portion of all of the fees paid by Exhibitor to Management for the rental of exhibit space, based on the ratio that the number of days (out
of the total scheduled Show days) that the Show was not held versus the number of days the Show was scheduled to be held, less Exhibitor’s prorata portion of Management's
costs and expenses actually incurred in connection with the Show, as determined by Management in its sole discretion. 3. Management reserves the right to cancel, re-name or
re-locate the Show, delay the Show start date or otherwise change the dates on which the Show is held. If Management changes the name of the Show, re-locates the Show to
another event facility within the same city, delays the show start date or otherwise changes the dates on which the Show is held (not more than 30 days earlier or 30 days later
than the date on which the Show was originally scheduled to be held), no refund or payment shall be due to Exhibitor. Except as set forth in this Section 13, Exhibitor waives any
and all claims for damages or compensation resulting from or relating to renaming, relocating, delaying, or rescheduling of the Show. 4. Exhibitor shall be responsible for payment
of the total exhibit space rental fee if the Exhibition is canceled, delayed or relocated, in whole or in part, as a result of strike, civil disorder, acts of war, acts of God, or any other
cause of any kind whatsoever, not within Show Management’s control.

15. Other Regulations. Any and all matters not specifically covered by the preceding Rules and Regulations or covered in materials supplied the Exhibitor in the Exhibitor
Manual, or otherwise, shall be subject to the sole discretion of Show Management. Show Management shall have full power to augment, interpret, amend, and enforce these
Rules and Regulations, and to make additional Rules and Regulations, provided any augmentations or amendments, when made, are brought to the attention of Exhibitors. Each
Exhibitor, for itself, its employees, and its representatives, agrees to abide by the foregoing Rules and Regulations and any amendments or additions thereto.
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